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There are a number of journals, reports and editorials accessible from the CIM website, which can be 
found in the content hub. Some of the resources listed below are exclusively for CIM members only, which 

are indicated with a red * next to the title. CIM members will need to sign in their MyCIM portal, select the 

relevant webtile (EBSCO, Emerald Publishing, Ebook Central or Bookshop) and leave the MyCIM window 

open in the background.  

 
 
EBSCO and EMERALD Articles 

 *Grigoryan, N. (2019) Ethics of a Social Marketing Campaign: An Integrative Assessment Model.   

Journal of Media Ethics, Vol 34(2), p114-127 EBSCO 

 

 *Carter, S.M. et al (2017) A Code of Ethics for Social Marketing? Bridging Procedural Ethics and Ethics-in-

Practice. Journal of Nonprofit and Public Sector Marketing, Vol 29(1), p20-38 EBSCO 

 

 *Weimer, D. (2020) When Are Nudges Desirable? Benefit Validity When Preferences Are Not Consistently 

Revealed. Public Administration Review, Vol 80(1), p118-126 EBSCO 

 

 *Akbar, B.M. (2019) Critical review on social marketing planning approaches. Social Business, Vol 9(4), pp361-

393 EBSCO 

 

 *Szablewska, N. and Kubacki, K. (2019) A Human Rights-Based Approach to the Social Good in Social 

Marketing. Journal of Business Ethics, Vol 155(3), pp871-888 EBSCO 
 

 *Ayvaz, I. and Torlak, Ö. (2016) Social Marketing and Its Moral Dimensions. Turkish Journal of Business Ethics, 

Vol 9(2), pp271-281 EBSCO 

 
 
Ebook Central 

 *Kotler, P. and Lee, N. (2009) Up and out of poverty - the social marketing solution: A toolkit for policy makers, 

entrepreneurs, NGOs, companies and governments. Upper Saddle River, Wharton School Publishing eBook

 

http://www.cim.co.uk/
https://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=136782641&site=ehost-live
https://web.b.ebscohost.com/ehost/detail/detail?vid=2&sid=9bad5f17-36a3-409f-95e5-a4ffdef518e8%40pdc-v-sessmgr01&bdata=JnNpdGU9ZWhvc3QtbGl2ZQ%3d%3d#AN=123226358&db=plh
https://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=140974640&site=ehost-live
https://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=144332093&site=ehost-live
https://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=135233994&site=ehost-live
https://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=121857756&site=ehost-live
https://ebookcentral.proquest.com/lib/cim/detail.action?docID=5135696
https://ebookcentral.proquest.com/lib/cim/detail.action?docID=4912225
https://ebookcentral.proquest.com/lib/cim/detail.action?docID=4906664
https://www.mckinsey.com/business-functions/organization/our-insights/the-organization-blog/nudge-dont-nag
https://www.mckinsey.com/business-functions/organization/our-insights/lessons-from-the-front-line-of-corporate-nudging
https://www.thensmc.com/resource/social-marketing-ethics
https://core.ac.uk/download/pdf/36999642.pdf
https://www.bi.team/publications/the-perception-of-fairness-of-algorithms-and-proxy-information-in-financial-services/
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 Sample, I. (2017) Nudge theory: 

https://www.theguardian.com/science/audio/2017/feb/22/nudge-theory-the-psychology-and-ethics-of-persuasion-science-weekly-podcast
https://thensmc.com/
https://my.cim.co.uk/mycim/resources/catalyst/catalyst-issue-3-2019/
https://www.johnsmith.co.uk/cim-shop/product/9781138123830/social-marketing-rebels-with-a-cause%22%20/t%20%22_blank
https://www.johnsmith.co.uk/cim-shop/product/9781317301479/social-marketing-epub-ebook
https://www.johnsmith.co.uk/cim-shop/product/9780367596286/promise-of-social-marketing-the-a-powerful-tool-for
https://www.johnsmith.co.uk/cim-shop/product/9781317018841/promise-of-social-marketing
https://www.johnsmith.co.uk/cim-shop/product/9781544351513/social-marketing

